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Insights into Blogs: Kim Bruce 
 
Alyson: Hi everyone. This is Alyson Stanfield with Art Biz Coach and the Artist 

Conspiracy. Hello, conspirators. I have Kim Bruce with me. Hello, Kim. 

Kim: Hello, Alyson. 

Alyson: Kim is an artist above all. I want everyone to know that before we get started 
because it’s so important to know where her brain is coming from. It’s 
coming with your goals and career in mind. She also runs Artbiz, the business 
of art web design, where she creates mostly WordPress websites for creative 
types.  

 Kim works out of her studio office which is located in the foothills of Alberta, 
just outside of Calgary, Canada. Kim, we’re so glad that you’re here with us 
to talk about blogs. 

Kim: It’s a pleasure, Alyson. I’m glad to be here. 

Alyson: Are you ready to just dive in? 

Kim: Go for it. 

Alyson: I think everyone kind of knows this by now, but from your perspective, can 
you give us just a general overview of how you see a blog being similar to and 
different from a website? 

Kim: Blogs are a type of website. Their main purpose is that you can manage your 
own content online without having to use a webmaster or code. They all 
operate with an interface that has a “what you see is what you get” editor, 
and you just go in there and type like you do in Word or any other text type 
program. 

 I think today’s blogs are fast replacing static HTML websites mainly because 
you can have static pages on blogs now, so you’ve got the combination of 
both. Blogs are dynamic in nature and built in chronological order, so all new 
post content is at the top of the page.  
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 The nice thing about blogs is that search engines love them. You get indexed 
faster because they like the changing and new content and they’ll come back 
more often.  

 Blogs and traditional websites, which we should probably refer to as static 
pages when we’re talking about traditional websites, do go hand in hand. 
You can expand and comment on the content of your blog and leave your 
static pages where your galleries, Bio, CV and About pages can remain 
uncluttered. 

 Most importantly, blogs give you the opportunity to create relationships with 
your readers, and they will come to know and understand you better as an 
artist. 

Alyson: Absolutely. I heard from many artists that blogs help them understand their 
art better because they’re writing about it and sharing it with people 
instantly, which really brings them a deeper understanding of their art. I think 
that’s really cool. 

 The other thing you alluded to but didn’t say outright that blogs do and that 
everyone listening can get is that they give you instant control over publishing 
your art online, which is what so many artists are missing with static 
websites. They get really frustrated because they can’t get their art up there 
fast. 

Kim: Yes, or they had their friend do it. Their friend did it for free and now they 
want to update it 10 years later but their friend is busy with other things. I’ve 
had artists come to me and say, “I want to pay somebody to do this because 
I’m afraid to ask the person who was doing it for free.”  

Alyson: I’ve heard that story so many times. The free friend or relative thing doesn’t 
usually work. 

Kim: Not in the long run, no. It’s a good way to start out when you’re on a budget 
though. 

Alyson: Yes, but then you get mad at your friend, cousin or whoever is doing it for 
you. It’s not good for the relationship. 

Kim: Not at all. 

Alyson: Let’s get to the meat of what should be on your blog. We were doing this for 
static websites also, but I want to talk to you about a checklist for reviewing 
and updating a blog.  
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 I know that first you want to talk about static pages. Tell us what you mean 
by static pages and how they differ from a post and why do we need them. 

Kim: Static pages are just that. They’re static. The content is not dynamic and ever 
changing like posts when you’re writing and posting images of your works, 
thoughts and ideas. They’re for things like your portfolios, Bio, CV and 
Contact page. They’re for content that rarely changes and only needs 
periodic updating. 

 I think that you need static pages in order to present and organize your online 
portfolio and provide readers with your credentials. 

Alyson: That makes sense. 

Kim: They’re clean and crisp, and they don’t flow together like a blog does. It’s 
separate navigation from your blog. 

Alyson: They’re often in a main menu for your blog, right? 

Kim: Yes. It’s usually a horizontal menu at the top of the page and then your 
sidebar carries all of your categories and blog posts. They’re typically 
separated. 

Alyson: Is there anything else about that? 

Kim: There are a minimum number of pages I think a person should have. That 
would be your portfolio page and your About page. In your About page, you 
can group your bio, CV, reviews and things like that. You can always add 
more pages as that content grows and separate it out.  

 As your career blossoms, you can look to include things like reviews with PDF 
files that show actual articles that were written about you. You can show 
images of your studio. Make sure you clean your studio first. You can also 
use invitations to your events and post the JPEGs of those right into an 
Events page. 

 The neat thing about the way some of these platforms work is you can 
change your landing page. If you have a really important event coming up, 
you want people to know about it and you don’t want them to have to search 
your navigation for it, you can make that the landing page for your site. 

Alyson: If it was mine and people go to www.ArtBizBlog.com, they don’t see my 
latest post there but they see an announcement of the event. 
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Kim: Right, and with the new WordPress that just got released, 3.2, they have a 
new template. This is really cool. You can have any page be your landing 
page, and underneath that it lists all of your blog posts like you would if you 
were landing on a blog. They are just doing so much that you don’t need 
custom templates anymore. 

Alyson: As someone who needs to upgrade to WordPress 3.2, I look forward to 
finding out about that. It’s on my list to do tonight.  

 By the way, for those of you who are listening, Kim and I are obviously biased 
toward WordPress and www.WordPress.org in particular. Kim, could you tell 
us the difference between www.WordPress.org and www.WordPress.com 
quickly? 

Kim: www.Wordpress.com is a free blogging platform not unlike Blogger. Your 
website address will be YourName.WordPress.com, just the same way it is at 
Blogger. With www.Wordpress.com, you are limited in what you can do with 
your website.  

 They give you a choice of templates. There are 100 some, more or less, that 
you can use. You do have to use them straight out of the box. You can’t 
customize them unless you buy an upgrade. You can’t use any plugins 
whatsoever, just the widgets that they give you to play with. 

Alyson: I didn’t know that. None of the regular WordPress plugins are available to you 
at www.WordPress.com.  

Kim: None. It’s sad, really. 

Alyson: Also, on www.WordPress.com, your blog sits on someone else’s server. It 
sits on the www.WordPress.com server rather than your own. 

Kim: Yes. You don’t own it. You can download your content and export it to an 
XML document, so you can always have your content and move it 
somewhere else, but you don’t have access to your database. It’s theirs. 
Blogger is the same way. 

Alyson: www.WordPress.org is a free piece of software that is on almost every server 
that I’ve ever heard of. Your webmaster, or you if you’re so inclined, can 
download it and install it on your server. You can have your own URL. 

Kim: Yes. You do have to buy your own hosting and domain name. It’s not 
expensive these days, and you can get unlimited bandwidth and space on 
servers like HostGator, Bluehost or HostPapa. 
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Alyson: I use HostMonster.  

 Back to the static pages, you said a minimum of your About page and then 
the portfolio page. I would also add to static pages the need for a Contact 
page. 

Kim: Definitely. 

Alyson: I wanted to make sure that we say that because sometimes it’s hard to figure 
out how to contact an artist on a blog. 

Kim: On that Contact page, you can also list all of the links to your social 
networking. 

Alyson: Yes, that should also be in your sidebar also. We’re going to get to all of this. 
Is the home page a static page? 

Kim: You have a choice there. You do and you don’t. It depends on what platform 
you use. With WordPress, either .com or .org, you can choose your landing 
page. It can be either a static page or a home page.  

 Like I was saying earlier, they have this new template where you can use a 
static page that gives the content at the top and then underneath will list all 
of your blog posts in chronological order. 

 It’s personal choice. I do want to add that if you use your blog to post your 
vacation pictures, I wouldn’t use that as a landing page for an art website. 

Alyson: Exactly. Thank you very much. Don’t use a picture of you and your husband, 
you and your dog or whatever unless you do dog art. Lots of people do.  

 The other thing about the static page as a home page is if you experiment 
with that, note that the reason we love blogs so much is because there is 
fresh content there. If it looks the same every time we go back, we might 
think you haven’t updated. That’s why I haven’t done the static page. 

Kim: That’s true. 

Alyson: If you use a WordPress platform as a content management system and want 
a landing page and the blog is secondary, that’s different. 

Kim: That’s the way my fine art site is. I do use it as a website at first with static 
pages, and then I have a link in my menu that says “blog.” We’re still on the 
same site. I’ve got my blog and my website all hooked into WordPress. 
Nobody has to go to an external link to read my blog, and it looks the same. 
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Alyson: That’s different. By the way, your website URL is what? 

Kim: It is www.KimBruce.ca. That’s my fine art site. 

Alyson: www.ArtBiz.ca is the link for the artist website. 

Kim: Yes, and I link them back and forth. There’s a link from one to the other. 

Alyson: Let’s get into this portfolio page for artists. What I miss most on artist blogs 
is actually finding the art. I am amazed how sometimes I have to scroll 
through post after post. I’m not going to scroll through pages to find art. It’s 
either there or it’s not. Talk about how an ideal portfolio should be presented 
on a blog. 

Kim: I know you don’t like using the term “gallery,” and that is confusing to some 
people because they’ll think it’s your gallery representation. You can use 
words like “portfolio,” “artwork” or “art.” Some people call it “work” and 
some people call it “collections.” 

Alyson: If you have one medium, you might call it paintings, sculpture or 
photography. 

Kim: Yes. 

Alyson: Just to be clear to everyone, the reason I don’t like to use the word “gallery” 
is because when you have galleries, you want to reserve that page for the 
names of your galleries so you can drive business to your galleries. That’s 
why I don’t like to use the word “gallery.” 

Kim: I’ll digress a little bit more. Another good term for galleries is 
“representation.” 

Alyson: That’s a good one. 

Kim: With portfolio management, it’s a challenge for people who work in a series. 
I work in series, and my series cross over. I say, “Which picture do I put in 
which portfolio?” You have to spend time and organize your images.  

 If you do work in series and have series names, a lot of painters will paint and 
archive by year. I do have some clients who go back 10 years and just put the 
years as their gallery titles.  

 I wouldn’t put more than 10 to 20 images in a gallery. People don’t have that 
kind of attention span. This is funny because I had a client last year who said, 
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“Am I limited to the number of images I can have in any one gallery?” I said 
no, thinking logically. She had 276 images in the series that she did on cards. 

 Nobody is going to look that far. If they get past 10 images, you’re lucky, so 
put your best work first. 

Alyson: Absolutely. This is where the word “curate” comes into play. 

Kim: That’s right. Edit yourself, and it’s not easy to do. It can get tough. I’ve gone 
through it. Sometimes it’s good to ask trusted colleagues to look at your 
work objectively.  

 Maybe you’re in love with something that you shouldn’t be and it shouldn’t 
be put on your website because it really has nothing to do with your artist 
statement. Maybe it was an experiment. It’s not a place for everything you’ve 
ever done. 

 There are other things that you should be doing with your images like resizing 
them for the web so that they’re optimized and will load quickly. People 
aren’t going to stick around if they’re drumming their fingers waiting for your 
gallery to load. 

Alyson: I want to be sure that we emphasize that. What you mean by resizing them is 
some people will upload them into their blogging platform and resize them 
into the platform thinking that’s good enough.  

 You and I both know that what happens is that it does squish it, but it only 
squishes the size that you see on the screen not the size of the file, so the file 
is still a big file. You need to resize it before you upload it. 

Kim: Yes, you do. Around 100 kilobytes is what I find to be the magic number. 

Alyson: That’s a good number. I like that. 

Kim: There are online resizing tools if you don’t have Photoshop. I have a link on 
my site to that. You can just upload your image right online and it resizes. 
You put in what you want it to be, it spits it out the other end, you save it 
onto your local computer and you’re done. 

Alyson: Cool. You could also probably search “resize images” and lots of programs. 

Kim: The other thing I’m finding is becoming more and more important with 
images, especially if you want to be ranked with Google Images and 
everybody in the world has access to your images all of a sudden, you don’t 
want the name of your image to be Image_678. You want to rename all of 
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your images with your proper name and the name of the piece as a bare 
minimum. 

Alyson: Are you saying that the information before the .JPEG that you upload would 
have your full artist name? Is the last name okay? 

Kim: It should be first and last name and title of the piece, as long as it’s not too 
long. I could put something like KBruce. It doesn’t have to be my full name, 
just so it’s tagged that way. I think it’s important so that when you’re getting 
indexed, your work is being identified as yours. 

Alyson: You have a relatively short name anyway, but someone with a longer name 
might just use their last name.  

 That’s true. If you have never googled your images on Google Images you 
should do that. It’s amazing what comes up, and the file name comes up 
with the image. That’s a good trick to know. 

Kim: I did a series of encaustic paintings on old books. It’s called Old Book. I can’t 
believe the number of hits I get from people who are looking for old books 
and then stumble upon my art, which has nothing to do with what they’re 
looking for. There I am anyway. It brings people to my site. I guess that’s a 
good thing. 

Alyson: Then we upload it, and our program asks us to add a title, caption, alternate 
text and description. Do we need to do all that? 

Kim: Yes. 

Alyson: I don’t ever add descriptions for my images. I’m supposed to do that, aren’t 
I? 

Kim: You are. Do you mean captions? 

Alyson: There’s a place in my WordPress program for title, alternate text, caption and 
description.  

Kim: Description is more for your own internal use. It’s the caption that’s 
important. 

Alyson: Okay. The description won’t show up on Google with an image search? 

Kim: I really don’t know. 
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Alyson: We’ll check that out. That’s interesting for us to find out. Fill out as much of 
that meta data as possible. 

Kim: Yes. The other thing you can do is if you do have Photoshop, you can add all 
that meta data right into the JPEG so it’s embedded into it. You’ll find that 
photographers have that data as part of what time they took the picture, 
what settings they had and that sort of thing.  

 You can put your copyright notices in there so that if somebody does grab 
your JPEG, that’s embedded in. You have a certain level of copyright notice. It 
doesn’t mean somebody isn’t going to copy your work, but at least you’ve 
done everything you can. 

 There’s one more thing. On your portfolio pages, don’t just put pictures. Put 
some text. Say something about the work. It doesn’t have to be a full-blown 
six-page dissertation about your work. 

Alyson: Please don’t do that. 

Kim: Have a couple of sentences, a snippet from your artist statement or anything. 
People want to read that stuff, and search engines like it too. 

Alyson: Make sure that it has some keywords that relate to your art in there. Here’s 
the other thing with not just the meta data but the captions, which we kind of 
glazed over. This is where I get up on my soapbox. I’m sure you do this with 
your artists too.  

 You need to have a credit line with every image you put up on the internet, 
whether it’s on Facebook, your website or a blog. Put your copyright, name, 
title, medium and size.  

 I’m amazed at how many people don’t put mediums and sizes. People are 
really interested in that. If an interior designer comes across your work and 
wants to know how big the work is but there’s no reference, it’s hard to tell. 
Make sure that’s all there. 

Kim: You’d be surprised how many people just haven’t gotten around to doing 
that part. 

Alyson: They might have pop-up screens or enlargement screens, but their name 
disappears when the pop-up screen opens up. The name is no longer with 
the work. You need to be aware that people can land on those pop-up pages. 
They’re webpages themselves. Always make sure that your name is with your 
work. 
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 What else about galleries or portfolios do you want to share with us? How 
about a plugin? 

Kim: My favorite plugin in the world is NextGEN Gallery. It’s a free plugin from 
www.WordPress.org. It’s why I switched over to WordPress from Joomla. I 
used to do work in Joomla, and I found this and said, “I want that.” 

 NextGEN Gallery has a number of ways you could present images. I have a 
favorite that they have, which gives you a thick box. You have all your 
thumbnails, you click on it, and a pop-up comes up. Then you can progress 
through the images. 

 What it does is resizes to fit your screen so no matter what size screen you 
have, you have the full image right in front of your face. There’s no scrolling. I 
think that’s just brilliant, and I love it for that reason. 

 You can do so many things with NextGEN Gallery. You can sort by a drag-
and-drop interface. You can copy and move images between galleries. You 
can use what they call an album to hold and index your galleries. It creates 
thumbs for you automatically, which is a labor-intensive thing, if you’ve ever 
done it on your own for an HTML site. 

Alyson: Thumbnails are small images. We call them thumbs. 

Kim: Yes. It will take it out of the center of the image, so if you’re a portrait or 
figurative artist and it cuts your heads off, you can go in and crop yourself a 
new thumb. You can tag your images. 

Alyson: Is this on your website? Do you use it? 

Kim: I use it on www.KimBruce.ca and on my gallery options page at 
www.Artbiz.ca. I use two different gallery options because not everybody 
likes the pop-up, so there’s a gallery plugin for NextGEN. All my galleries I use 
anywhere are based in NextGEN Gallery. 

 They all draw out of that database, so you can change the look of your site 
with your gallery without having to go to a different plugin and reconfigure it 
all.  

 You can add HTML to your descriptions, so if you wanted to bold text or add a 
link, you can link that right inside the image. You can insert single images 
into your blog posts via WordPress’s media library. It will pull images from 
NextGEN Gallery. That’s a really handy thing. 
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 You can resize your images, like we were saying earlier, but only pixel-wise. It 
doesn’t change the file size. You can change your thumbnails and make 
them smaller or larger. You can do a slideshow. It has widgets, so you can 
add images or a slideshow to the sidebar in your blog. 

 The other thing they’ve done just recently is that the developer of NextGEN 
Gallery teamed up with Yoast, which is an SEO plugin for WordPress so that 
Yoast will now generate a sitemap of all NextGEN Gallery images so you can 
submit your images to Google. 

Alyson: If we’re on www.WordPress.org we can use the NextGEN Gallery plugin to 
get a good portfolio static page and stuff for our sidebar. 

Kim: Yes. If you go to www.WordPress.org under their plugins it’s under “Extend.” 
There are a ton of different plugins for galleries. It doesn’t have to be 
NextGEN. That’s just my favorite. 

Alyson: Great. If you use something besides WordPress, what I encourage you to do 
if you need help showing off your art as a whole, as a portfolio, on your blog, 
just leave some questions in the forums. There’s a specific forum for blogs. 
Maybe someone else who uses a different format can tell you about their 
preferences. 

 We have a gallery and an About page, which we’re not going to get into 
because our time is slipping away. Everyone knows what should be on their 
About page. If not, we can help you with that in the forums. 

 Your artist statement could be on a separate page. You could have 
exhibitions and events on a separate page. As you said, you could have 
pictures of your studio. If you have a really cool studio, show it off because 
people love to see that. It’s really fun. 

 Then, of course, you have your Contact page, which should have your email. I 
always say that there should be at least two ways for people to get a hold of 
you because email fails all the time. I say email and phone because I just 
think it instills trust in people if there’s a phone number there that they know 
they can call. Very few people will use it, but it’s there. 

 Then your street address is optional, but you say to list the city and town. 

Kim: Yes. Some people think it’s a privacy thing. “I don’t want to publish my street 
address on the internet because somebody is going to come and knock on 
my door.” They could look you up in the white pages too. 
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Alyson: There are so many other ways to look you up. 

Kim: Yes. It’s nice to at least say that you live wherever you live so people know. 

Alyson: I’d almost say country too. We shouldn’t assume things. It’s just nice to know 
where people are. I bought a piece of art this past weekend from an artist, 
and I had no idea where she was. I had to ask another artist because there 
wasn’t anything. It turns out she was in Texas, but I had no idea. 

 Then also on your Contact page you have your social media links. You could 
also use a form in addition to or instead of email, right? 

Kim: Yes. There’s that capture code that seems to be a barrier. I know you don’t 
like it. 

Alyson: I just think it’s a barrier. I think it’s one of those things that people can forget 
to fill out and miss it. 

Kim: Then they submit the form, and if you have a really crappy form you have to 
fill it in again, so then they just go away. If you have a good form that doesn’t 
erase everything you’ve already done, it should just give you a little red flag 
that says, “Please fill this in.” 

 Also with a good form, you can customize it to tell people what this is and 
draw attention to it so they don’t miss it. A good form should also tell you 
that it has been submitted and thank you. 

Alyson: It acknowledges the person who sent it. There are contact form plugins for 
WordPress. 

Kim: Yes. There are a ton of them. Some are better than others. 

Alyson: Do you have a preference? 

Kim: Which one do I use? Crap. 

Alyson: It’s okay. If you come up with it, we’ll put a link along with this recording. 
There’s no problem there. 

 Let’s get to the blog elements because most of the people listening to this 
already have a blog. What we want to share are some things just to review for 
you to use this as a checklist for your blog. 
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 This is one of the things I really wanted you to start with because I teach this, 
and I’m still really confused about it. What’s the difference between 
categories and tags, and why do we need both, if we need both? 

Kim: You don’t need both. Think of categories as a table of contents. Think of tags 
as the index words, like when you flip to the back of a book and look at the 
index words. It tells you what page everything is on. That’s the easiest 
analogy I’ve ever seen. 

Alyson: That’s a good one. I’ve heard that it’s not good to have one post on multiple 
pages or tag it more than once. 

Kim: Do you mean multiple categories? 

Alyson: Multiple categories or multiple tags. In WordPress, every tag makes its own 
page. If you go to the tag for “mailing list,” it pulls up all the things I’ve 
tagged as “mailing list” on a page. I’ve heard that Google doesn’t like it if 
you have the same post on lots of different pages. 

Kim: They call it duplicate content, but Google is smart enough to recognize that 
it’s coming from the same site. It’s ambiguous whether or not you will be 
penalized. It’s not good practice. 

Alyson: Try to stick to one. 

Kim: Yes. Don’t put your post in multiple categories. 

Alyson: I’ve been trying to stick with just one tag too. I have a hard time. Mine are a 
mess. 

Kim: Mine are too because I think of different things all the time. 

Alyson: They’re just a mess. I’ve gone through my tags and tried to clean them up, 
but I don’t have tags on my sidebar. I only have the categories on my sidebar. 

Kim: Here’s another good example. Let’s say you’re a landscape artist and you’re 
going to tag a post “landscape.” Then you tag it as “nature” and “scenery.” 
All three things mean the same thing. 

Alyson: Pick one of them and get on with it. 

Kim: Exactly. 

Alyson: Are you going to call it landscape, nature or scenery? 



 

©2011 Alyson B. Stanfield, Stanfield Art Associates, Inc. May not be reproduced in any form without consent.  

 

14 

Kim: Pick one and stick to it. Less is more. 

Alyson: I say to pick landscape. 

Kim: That would be my vote too. You can also use a tag cloud to identify your hot 
topics. 

Alyson: Describe to people what a tag cloud is. 

Kim: It’s a conglomeration of words. It’s all your tags. The ones you use the most 
become bigger, and the ones you use the least are smaller. They’re all 
grouped together. 

Alyson: It’s almost like a run-on sentence. They’re usually in alphabetical order, but if 
the mailing list tag is your most-used tag, it’s bigger than all the others, even 
though it’s in the middle of the tag cloud. 

Kim: If you have a bunch of big tags and one tiny little tag that’s sitting there lost 
and shivering in the dark and cold, you might as well dump it. 

Alyson: People will be disappointed if they click there and just find one. Do you think 
it’s important to have tags and categories in your sidebar? 

Kim: No. I think first and foremost you have categories. Your categories are your 
navigation for your blog. Without it, people aren’t going to go very far, and 
they’re going to end up going from post to older post. They have no choices.  

 Tags are usually used at the bottom of a post for quick navigation. If they 
read this article, really liked it and want to read more related things, they can 
use tags to find them. In essence, they can replace the “related posts” lists, 
which I find usually pick things that don’t make sense, even on my blog. 

Alyson: I’m about to dump mine. I’m not happy with it. It does make sense, but then 
people will find these really old posts that are out of date. 

Kim: They have nothing to do with the topic. I’m thinking, “How did you pick that? 
Is my tagging that bad? I didn’t think so.” I don’t even use a plugin for it. I 
was hard-coding it. 

Alyson: I used to do that too.  

Kim: If you use tags properly, that becomes your “related posts” link. Tags are not 
keywords. 

Alyson: Talk about that for a second. 
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Kim: All they are is just a little indexing tool that provides links to content. Google 
and the search engines don’t recognize or reward the tag. The identifier for it 
is rel=“tag.” They don’t reward it or index it. It’s just an internal thing for you 
to make life easier for your visitors. 

Alyson: I like thinking of them as the index of a book. That helps a ton. Now I don’t 
feel so bad for having so many. 

Kim: If you go into an index of any reference book, you could be going to 20 
different pages that mention the same word. 

Alyson: If I were starting over again or helping someone else start their blog, I would 
ask them to think of the chapters in their blogs, so think of the categories, 
and stick with those. This is what your blog is about. This is what you will be 
writing about. Your blog posts should fit in those categories.  

 Then they have tags that they might use within those categories. That would 
be absolutely brilliant. I’d love to start over doing that, but thousands of 
posts later, it’s not possible. 

Kim: You’re in too deep now. 

Alyson: I’m in way too deep. Is there anything else about posts and categories 
quickly? 

Kim: I think we pretty much have it covered. There are things you can do with your 
categories. Don’t get a really long list of categories. People won’t read all 
those categories if you have 20 of them. Why do you need 20? Do you have 
that many things you’re talking about? Condense. 

Alyson: You’re talking to me. I’m sure I have at least 20. It’s on my list to get rid of 
categories. Lots of them have lots of things in them. It’s really interesting. 
They’re not empty by any stretch of the imagination. 

Kim: They say that if you don’t have at least five posts, you don’t have a category. 

Alyson: I have that covered. No problem. I’d still like to have fewer and make it easier 
and not so overwhelming for people. 

Kim: It would be nice too if you have that capability. I know you can do it in 
www.WordPress.com, but you can’t do it in Blogger. Get yourself some nice 
permalinks so the address that shows up in the web bar says 
YourName.com/category/postname rather than the code that’s generated 
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by the PHP that has question marks and numbers. It’s a string that’s 20 
characters long and makes no sense to anybody. Permalinks are nice. 

Alyson: The other thing is that you can’t change them. I’ve tried to do this. If I change 
my permalink structure right now, I lose all my old ones. It changes the URL. 
That’s what happened to me, so I had to change it back. 

Kim: I set it up right from the get-go. Whenever I set up a new install on 
WordPress, it’s on my checklist to go through before I even add content to 
put the permalinks in. 

Alyson: It’s a good idea. Mine’s not bad right now. It just uses the date. I wish the 
date wasn’t in the permalink structure. When I tried taking it out, it changed 
all of them from years past. I can’t afford that. 

 Let’s move on and talk for a couple of minutes about the sidebar. What do 
we need to make sure is in our sidebar? First of all, let’s just talk about what 
really should be there. The categories we’ve already said. 

Kim: For sure, otherwise people aren’t going to go anywhere. 

Alyson: You said links to your social sites like Twitter, Facebook and LinkedIn. 

Kim: That’s mandatory, but if you have social networking feeds, you don’t 
necessarily have to show them on your sidebar. Have the links to them, 
definitely. 

Alyson: The links to your place on Facebook or Twitter, not necessarily the feeds from 
those places. 

Kim: Have an RSS feed. I highly recommend getting subscribers. FeedBurner is 
great for that. Then when you post, you have subscribers, and it goes right to 
their email. In FeedBurner, you can configure it just to send a snippet or 
expert, and then they link through to your site. I think it’s a great tool for 
building relationships. 

 Those are really the only five things that are mandatory.  

Alyson: I don’t think you mentioned it in the list, but the fifth one is custom menus. 
We talked about it, but we didn’t mention it when we were listing mandatory 
things. 

Kim: You were saying earlier you hunt around trying to find the artists’ images. 
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Alyson: Right. Make sure you have your portfolio link, NextGEN or whatever gallery 
plugin you have for your sidebar there. 

Kim: Yes. If you can get quick links over to your portfolio pages, that would be 
great. You could show an image or two in the sidebar. It kind of breaks up 
the monotony of text. 

Alyson: Absolutely. Good ideas might be recent posts, recent comments and 
archives. I think I took my archives off because I didn’t think it meant 
anything to go to August of 2009. I didn’t think anyone was going to do that. 

Kim: I don’t get a lot of mileage out of archives. It depends what type of blog you 
are. Maybe newspaper blogs would have them. 

Alyson: That’s true. Not mandatory things that we might find would be blog rolls, 
which are lists of blogs that you read and want to help promote. 

Kim: I found the calendar when I first started using WordPress and said, “Neat. It’s 
a calendar of posts.” If you only post once a month, it’s kind of useless. 

Alyson: If you post daily, that’s different. If you’re a newspaper it’s different. You 
might want to have, as we mentioned, your social networking feeds. I don’t 
ever pay attention to those in a blog sidebar because that’s not why I go to 
the blog, but some people do. 

 Then you can have arbitrary text like if you have an event. I put classes in my 
sidebar, and I date them after a new class starts. That’s something else you 
could put there. 

Kim: It’s handy. You can change it, so if you have a show coming up, you can put it 
right in your sidebar and then take it out when it’s over and add it in again 
later. It’s always changing. 

Alyson: It should always be changing. 

Kim: That’s the whole idea. 

Alyson: We talked about writing and blog posts in a different part of the Conspiracy. 
Is it okay if we just move on to talk about SEO and finish up there? 

Kim: Yes. 

Alyson: If you missed that month in the Conspiracy, be sure to go back in and check 
out the month that we did on words and writing to find out tips for writing for 
your blog. 
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 Search engine optimization, or SEO, is huge. It’s a mystery, and everyone 
thinks it’s the magic key to getting people to come to their blogs. You and I 
both know they have to do more than know SEO backward and forward. 
What are some basic things that all bloggers should be aware of to make it 
easier for people to find their blog? 

Kim: There are three things in the header of every website, be it a blog or static. 
Those are your title, description and keywords. Anybody can see anybody’s 
website source code by right-clicking anywhere on your computer screen. 

Alyson: You said the header of any blog. It’s not something people can see. This is 
behind-the-scenes HTML code. You can see the title next to the URL in your 
web browser, but it’s not something that’s on the page itself and visible. 

Kim: Correct. This is where the little spiders go. This is their turf. It’s what they 
read, and you’re indexed by what information is in the head of any HTML 
document. 

 I’ve seen this. You’ve created your website on a desktop with Dreamweaver 
or something, and you can give your page a title. I’ve gone to sites where it 
says YourName.com and the page is “Untitled Document.” 

Alyson: Or it’s “Home.” I actually mentioned this in a recording I just did for the 
Conspiracy because it’s one of my pet peeves. Artists or people who do their 
own websites don’t know the details that make the website easy to find. 

Kim: I’ve seen “Hello” as a title. Who is this person? 

Alyson: It’s good to know where to add the page title or the blog post title, either 
one, and to put the keywords in those titles. Then have the descriptions and 
keywords. 

Kim: It’s title, description and keywords. If you have access to your theme and you 
can go in and edit it, you can add those things in to the header yourself. You 
don’t need to necessarily use an SEO plugin to do it. It will be on every page, 
and every page will be the same. Your description for every page on your site 
will be the same.  

 With an SEO plugin, you can customize each page’s description, keywords 
and title. I tell clients that the more you give search engines, the more you 
get back. You can spend a lot of time doing that on every page and post of 
your website, but you might find it worth it in the long run. It’s good practice. 
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Alyson: Right. Maybe just make yourself a checklist like we’re trying to do for you 
here. Have I added this? Have I filled this out? Have I completed this? Do that 
before you publish a post, or even go back later and fix. 

Kim: You can add it any time if you don’t feel like doing it. It’s good practice to do 
it while you’re writing because the content is fresh in your head. 

Alyson: This is what’s so great about blogging. It gives us the blanks to fill in. I fill out 
every excerpt, description or custom title. It’s just a good habit to be in. The 
blanks are right there. I just have to fill them in. 

Kim: I finish a website, and the client calls me the next day and says, “I googled 
myself, and I didn’t come up.” Unfortunately, that is totally and completely 
out of my control. They’ll find you when they find you, and you’ll get indexed 
when you get indexed. 

 If you have a blog, you’ll get indexed faster. 

Alyson: If you’re updating the blog. 

Kim: Yes. If it does stay static, it’s like crying wolf. “Come back and see me every 
day because I’m going to post every day,” and then you don’t post every day. 
The little spider comes back and says, “You didn’t post, and I’ve come every 
day for a year. I’m not coming back.” 

Alyson: “You’re a liar.” 

Kim: Remember that post I wrote for you last fall about how you can configure the 
sitemap that notifies the search engines. You can configure that so they 
come back once a week, once a month or once a year so you don’t get 
penalized. 

Alyson: I will put a link to that next to this audio. We’ll do that for sure. 

Kim: Let’s talk about tools to analyze your site. Google has some really great tools 
that are free: Webmaster Tools and Google Analytics. You can use them 
together.  

 Webmaster Tools will list all the search queries that came to your site. They’ll 
show you who’s linking to your site. They’ll list the crawl errors. If you got 403 
or 404 errors and your pages are missing, they’ll tell you.  

 They’ll tell you your keyword significance, so people who found you by these 
keywords and whether it’s significant to your site or not. You can submit your 
site maps for your content and your images.  
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 Do you have a Google Analytics account? 

Alyson: Absolutely. I just checked it earlier today. I check it once a month. I try not to 
get caught up in it more frequently than that. 

Kim: It tells you everything: what country they came from, what pages are visited 
and what your top content is. 

Alyson: What are your top search terms? What were people looking for? It’s always 
shocking to find out. “Documentary art films” was my top search for the 
longest time, and I wrote one post on that in 2005. It’s just fascinating. Then 
you think, “Maybe I should write another one.” It’s good to know that stuff. 

Kim: What also is important is your bounce rate. You can see what pages they’re 
bouncing from and not staying on and maybe have a look at that content. It’s 
good stuff to know. 

Alyson: We want a lower bounce rate. We don’t want a high bounce rate. Of course, 
my blog bounce rate is higher than my website. I think blogs in general have 
a higher bounce rate than websites. Do we know what a good bounce rate 
is? 

Kim: No. 

Alyson: I don’t either. I just make sure mine is steady. 

Kim: I don’t know. I can google that. 

Alyson: We all could. I think what we really want to get across to you is that you want 
good content, you want to be consistent with your blogging, and you want to 
make it easy for people to find things and to find you on your blog. I can’t 
stress the consistent thing enough. 

 If you get those keywords into your blog posts and you’re writing about the 
things you’re making art about, then people will find you. The search engines 
will find you. 

 While it’s nice to know these search engine optimization tricks, it’s more 
important to be interesting. 

Kim: I agree. You have to speak from your heart. Your readers will figure out 
whether you’re trying to manipulate your text to fit in weird keywords that 
don’t make any sense or with sentences that don’t flow together. 
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 I think if you speak from your heart, you’ll develop a style and find your 
writing voice the same way you found your visual voice. 

Alyson: Right. If you know what your blog is about, the rest comes pretty easily. If 
you’re trying to optimize it with every post for certain keywords, you’re going 
to freak out. I’ll just say that. You’re going to become so frustrated that you 
don’t end up writing anything. 

Kim: Your whole flow is interrupted. 

Alyson: Like you said, speak from the heart. Be interesting. Talk to your favorite 
person, your best customer or your best collector with each blog post. 

Kim: Don’t worry about collecting comments. I think that prevents a lot of people 
from blogging. They’re afraid, “Nobody is going to read it or comment.” If 
you don’t try, you’ll never know. 

Alyson: Right. You’re doing this for yourself as a message to promote your art. It is 
amazing what your blog will give back to you. I’ve heard so many stories 
about artists who have reused their blog content in classes, artist talks and 
grant applications. Do this for yourself above all. 

Kim: You’ll understand your art better. You said that at the beginning. Once you 
start blogging and writing about your work, you understand yourself and your 
art better. It’s not only you, but your readers will too. 

Alyson: Excellent. That’s a great place to wrap this up. Kim, do you have any last-
minute advice for people? 

Kim: Perseverance furthers. Stick to it. Don’t give up. Hope springs eternal. 

Alyson: I would say look at what you really want for your blog. If you’re willing to give 
that, go for it. Hire someone like Kim or someone else to set it up for you if 
that’s not your thing. If your blog isn’t performing as you would like and you 
want it to look a certain way but it will take you three years to get it to look 
that way, hire someone else and do your own genius. 

Kim: There are all these demands that are placed on artists these days with self-
promotion. Not only did we have to create the work, but now we have to talk 
about it too? Come on.  

 The last thing you probably want to do is think, “Now I have to learn how to 
design websites in order to be able to talk about my work.” That’s not true. 
The tools are there, and most of them are free. It’s not that hard to do. 



 

©2011 Alyson B. Stanfield, Stanfield Art Associates, Inc. May not be reproduced in any form without consent.  

 

22 

Alyson: I love that you said that. Most of them are free. Artists today are lucky to have 
these tools.  

 Kim, thank you so much for sharing all of your knowledge with us. I know we 
didn’t get all of your knowledge. 

Kim: Part 2 is coming up. 

Alyson: We really appreciate it. Again, those of you listening should definitely visit 
Kim’s art website at www.KimBruce.ca and her Artbiz website for artists at 
www.Artbiz.ca.  

Kim: Thank you, Alyson. 

Alyson: Thank you for joining us. Thanks, everyone, for listening and for being a 
member of the Artist Conspiracy. This is Alyson Stanfield with Art Biz Coach.  

 


